Semantic web sites that are designed and developed using well defined software quality parameters particularly those related to customers' satisfaction should perform well over the global business.
Figure 1. Information Communication Service

Human web Interaction
While looking at the information communication service, an industry may consider the designing of a web page, however before moving to develop such a page, it needs to define what the site is meant for so that the design process can be made easier and an audience can be targeted [4] . To achieve the business target, many tools may be used to design the site. As shown in figure 2 most of
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Figure 2. Human web interaction model
The web site design management in electronic business explains the development of a web site in various stages. The human web interaction model answers the question 'what is the goal?'. The website design management team should therefore define the business processes that the site is going to be built upon [6] . The design management team should ensure interaction with the customer through the site design, thereby assuring the business in real time. In an online business, the real time assurance is placed partially on site developers while the implementation policy is left entirely up to the management of the company. The human web interaction (web design structure) model enables the industry to conduct an interactive business [7] . The management permits the developers to collect information on its end users. These interaction techniques later help the web development team to construct a qualitative web site. The human computer interaction based website, is therefore a necessity for a customer satisfaction. While considering these two steps, now the requirements for a customer satisfaction can be made clear, the web developers have to determine which parameters are the most important for customer satisfaction. In fact these parameters must be included in the building of an e-commerce system while excluding the hindering factors.
In five steps as shown in figure 2 , the customer needs will be identified, evaluated and implemented, which should also include the customer satisfaction parameters.
CUSTOMER SATISFACTION PARAMETERS
The semantic e-marketing using well defined parameters should perform well over the global business, there can be many parameters, in total eight parameters are identified. They are necessary to evaluate a website to find whether they are semantic or non-semantic. These parameters are interactivity/functionality, usability, reliability, real-time information, consistency and simplicity, integrity, customer care and socio-cultural aspects [8] .
Criteria for the selection of Parameters
In the context of the semantic e-marketing, interactivity is seen as the ability of a semantic web to interact with the customer and the entrepreneur. This is included as most important parameter in a semantic e-marketing system as in any other e-business. Almost all of the approaches identified include a reference to interactivity. Another factor is usability, which is defined as websites' ease of use. If a website is not easy to use, then it is less likely to be semantic. From this fact alone, usability is an important for semantic e-marketing. The real-time information is one of the most important parameters and it is involved in a website's running time, and therefore this should be considered with higher priority, as should the reality of information required to run a semantic emarketing system. If the consistency and simplicity are not in the web system and the quality and benefits of a website is very low, then there is little point in doing business over the net. As a result consistency and simplicity should also be in the new approach and therefore it has to be evaluated. Similarly, integrity is defined as the ability of a website to perform honestly truthfully, therefore the website has to defend its customers at any cost. Customers are really an important asset to a business, and if the information is not secure in some form or another, then there is the risk to integrity [9] . Integrity, therefore used as another parameter and it is also considered that security is part of system integrity. In semantic e-marketing integrity and security is given a lot of importance. Customer care is another area to be improved, and therefore it must also taken into consideration for customer satisfaction.
Another area of consideration is reliability which is defined as the capability of a website to re-modify its function continuously. Correctness is described in the semantic e-marketing as the ability of a website to meet and assist its functional objectives and targets without terminating. Therefore, in semantic websites correctness deals with the core functionality provided by the entrepreneur. Many other parameters can be included in the semantic emarketing; however these are the important ones and require further evaluation. Moreover, in line with many software quality factors/parameters commonly used in software projects, people tend to resist plans which evaluate many parameters, due to limited resources or tight schedules. Based on previous research [11] , the number of key parameters/factors should be kept between three and eight. Clearly, the parameters for the matrix set were chosen for their obvious importance. However, it is accepted that only empirical validation across a large number of projects can determine the completeness of this set. The parameter matrix used to evaluate the websites shown in figure 3 . 
The parameter matrix
The parameter matrix is created when a web page is evaluated against the pure semantic data. The matrix table displays graphically the relationships between parameters as a first instance towards evaluating the semantic web and provides the foundation for becoming pure semantic. In the matrix table, each parameter is listed and data appears, the relationship between parameter is also explained.
By taking into consideration these relationships, evaluations can be made as to the competency of a web page to be called semantic. For example, customer may get satisfaction, that is both pure semantic and dynamic data (PS and DD). If the data is static (SD) then it can negatively affect the parameters and the parameters can only show the negative value [10] . If the data is dynamic, it also has influence over the parameters, and the parameters can be positive. If the data is dynamic, it has more potential to become semantic and pure semantic. If the parameters show positive value, then the web page can satisfy the customer. As a result, it is an acceptable requirement for a web page to be semantic. Which means it is dynamic, semantic and pure semantic.
The website evaluation with parameter matrix
In order to perform the evaluation using the parameter matrix a scoring systems (0,10) is used. The maximum score is 10, and iff an item/service is not found it will be given 0 points. This evaluation is made with the help of customer reviews in shopzilla. A number of websites are considered for testing, using the parameter matrix. The five companies are taken for testing, mainly because they are in active e-business and they are United Kingdom based companies ( Figures  4-9 ). They do business in different sectors such as retail, motor insurance and electronic equipment suppliers. The results from the evaluation are shown in figures 10-17, which show that in term of interactivity or functionality RAC an Pixmania have the highest score. RAC also scores high in term of usability and correctness. Notably, the real time information is very low for all the sites; expect AM best and RAC. RAC scored 0.83 against all other sites whereas AM best scored only 0.25. As expected none of the websites has been able to achieve the highest scores of 9/10. 
CONCLUSION
In this paper a new customer satisfaction parameter matrix was presented. The use of the parameter matrix to evaluate a business in an e-commerce system, even when the web page is already running was explained. The customer satisfaction greatly depends on the identified parameters, which can perform well when the data is semantic. This parameter matrix defines all the fundamental items that influence and maintain customer satisfaction. Therefore in order to accelerate the customer satisfaction it is recommended to build a semantic web with semantic data and also must be evaluated by the parameter matrix to see whether it is semantic.
